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2001,9-2005,6 B. S., Department of Food Science, National Taiwan Ocean
University

2005,9-2007,6 M. S., Department of Food Science, National Taiwan Ocean
University

2007,9-2012,6 Ph. D., Department of Food Science, National Taiwan Ocean
University

SR

2012,2-2012,8 Postdoctoral research fellow, NewHealth Products Co., Ltd.,
Taiwan

2.2011,11- 2014,8 Department of Styling and Cosmetology, Transworld
University, Taiwan

3. 2012,9- 2014,7 Postdoctoral research fellow, Department of Food Science,
National Taiwan Ocean University (grant NSC 101-2811-B-019-008)

4. 2014,8 Assistant Professor, Institute of Biomedical Nutrition, Hungkuang
University, Taichung, Taiwan, ROC.
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1988~1992
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1994~1995
2001~2003
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